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Bob Caputo’s Cookin’ Lite Cookin’ Easy, a new twenty-six part public 
television series, invites viewers to share Chef Bob Caputo’s passion to eat healthy, 
delicious, family-friendly meals that are easy to prepare. Each episode provides a 
complete meal and an amazing guilt-free dessert using the freshest of ingredients, 
and Bob’s easy to follow step-by-step instructions that make it fun for everyone.

With the first 13 episodes of Season I completed, and Season II: Bob 
Caputo’s Cookin’ Lite Cookin’ Easy: Entertaining well underway, this is a unique 
opportunity for sponsor alignment with a timely series that will resonate with 
audiences of all ages and life stages—from Mom’s who are looking for healthy and 
easy to prepare meals for their families, boomer’s juggling career and family, 
single’s who need time-saving healthy ideas, to seniors who appreciate a healthy 
twist on a classic recipe. Bob shares special techniques and cooking tips along the 
way making Cookin’ Lite Cookin’ Easy a lifestyle series that is entertaining, 
inspiring and informative.  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About Bob

Chef Bob Caputo received culinary training from Johnson & Wales 
University after receiving a BA, and later an MBA in finance, from Rutgers 
University. Chef Bob spent years as a personal chef on several large sail boats, and 
as a radio host for a sports show in LA, when he began experimenting with 
creating healthy meals for clients. This led to hosting several successful cooking 
web series. Bob is currently working on Season II of Cookin’ Lite Cookin’ Easy: 
Entertaining.

Meals & Recipes:

The prerequisite for every recipe presented on Cookin’ Lite Cookin’ Easy is 
that it must be flavorful, healthy, and easy to prepare. The recipes are also very 
flexible, and can be adjusted to your liking. For example, the recipe for Corned 
Beef has 3 different options for Potatoes. If you are trying to lose weight, mashed 
cauliflower is the best choice for you. If you are maintaining your weight, then 
sweet potatoes will be great for you. If weight is not your concern, then you can 
indulge in mashed potatoes.
 

Below are two sample meals, and pictures of two dishes for each category 
(appetizer, entrée, and dessert) are one the next page.

Dinner in Provence: Provencal Fennel Salad, Oven Roasted Ratatouille, Grilled 
Boneless Leg of Lamb, Blueberry Millefeuille

Tuscan Festa: Roasted Eggplants, Spinach with Olive Oil and Anchovies, Grilled 
Cornish Game Hens, Roasted Peaches.  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Mushroom Pesto Spinach and Strawberry Salad

Entrées:

Appetizers:

Chicken Limone Pork Tenderloin

Desserts:

Fruit Tart Strawberry Shooters
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Sponsorship Opportunities
All packages have very efficient pricing.

Gold
13 half-hour episodes in Season 1, 
and first access to Season 2 
sponsorship
Two :15 sponsorship messages — 
identical messages at the episode’s 
opening, and the episode’s closing
Multiple releases over 3 years
Category exclusivity
Sponsor presence on the Bob Caputo 
website
DVD branding — sponsor logo on 
season’s DVD packaging, embedded 
sponsor message on DVD (up to 30 
seconds), and copies at a discounted 
rate available for sponsor distribution
Advertising and Social Media 
Benefits — Recognition in select 
national and local series support 
promotions with press kits distributed 
to national and local media outlets; 
social media content
Personal Appearances — Opportunity 
for personal appearances and cooking 
demonstrations by Bob Caputo at an 
event (based upon availability)

Platinum
All of the sponsorship benefits from 
“The Gold Sponsorship,” plus the 
following benefits:
Sponsor’s advertisement (image) will 
appear on the home page, the About 
Cookin’ Lite Cookin’ Easy page, and 
the Cookin’ Lite Cookin’ Easy blog*
Select blog posts will be about the 
Sponsor, and about/advertising the 
Sponsor’s products and services
Pre-roll video in select videos on the 
website
Content sharing and creation 
(negotiated)

Custom Package
Have something else in mind? Want 
something else in your sponsorship, or 
don’t want something? Want something 
entirely different? We can customize a 
package specifically tailored to your 
organization’s needs! 

*all sponsorship benefits, conditions, and details are not 
final until outlined in a sponsorship contract signed by both 
the sponsor and Silver Palm Productions
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Sponsoring Public Television Helps Your Company To:

Reach target audiences
Maintain existing customers
Increase market share by engaging new, loyal customers and penetrating new 
affluent markets
Create customer awareness and desire for your product
Increase sales
Build and maintain brand loyalty
Launch a new product
Build a brand or category image and reputation
Elevate Public Standing

The Advantages To Sponsoring Public Television Are:

Your 5 to 15 second spot is viewed in an uncluttered, high-impact, non-
commercialized media environment. This uncluttered environment let your 
message stand out and have a higher impact because there is only 1 min. of 
underwriting spots at the beginning of the show and then repeated at the end of 
the show as compared to 9 min. of commercials on broadcast television, 
scattered throughout the show (for a 30-minute program).
Viewers are affluent and influential within their community with higher than 
average income and education.
Viewers are more trusting and loyal to sponsors of public television than cable or 
broadcast television.
Viewers believe that public television sponsors a more committed to quality and 
excellence then cable and broadcast television.
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Why Sponsor Public Television?
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Viewers are more likely to choose to buy products and services from a public 
television sponsor then cable or broadcast television.
Overall, viewers have a more positive image of public television sponsors then 
cable and broadcast television.
Public television each month reaches about 99% of all households with over 110 
million viewers.
Viewers hold public television sponsors in high esteem.
Public television is known for programming that is of high quality, excellence, 
respect and entertainment. So by aligning yourself with public television, 
sponsors receive the benefit of the trickle-down effect because these values of 
public television crossover to you as an underwriter because of your association 
with public television.

Research:

A study from Caravan ORC 
International in January, 2013 said that 
46% of people answered the highest 
rating, “a great deal,” when asked the 
question, “How much do you trust 
Public Television?” By way of 
contrast, only 11% answered the same 
for Cable, and 17% for Broadcast.

A study from Kantar Media said that 
on a normal night for Anderson Cooper 360° in May of 2013, the episode 
showed 21 different advertising sponsors. A single episode of Cookin’ Lite 
Cookin’ Easy will have a maximum of four. This means that each spot is more 
memorable, and that each spot stands out in its own unique way.
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Source: Caravan ORC International, January 2013. 
The graph above indicates the percentage of responders to the study who answered the highest 
rating on a four-point scale.
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When surveyed in the Harris 
Interactive SGPTV Attitudes and 
Sponsorship Favorability Study, 
which surveyed 5,306 adults 18 years 
or older from 2/11/13-2/28/13, 52% 
said that they believe that Public 
Television sponsors are committed to 
quality and excellence. For Cable 
and Broadcast, that number fell to 
14%.

When surveyed in the Harris 
Interactive SGPTV Attitudes 
and Sponsorship Favorability 
Study, which surveyed 5,306 
adults 18 years or older from 
2/11/13-2/28/13, 42% of 
Public Television viewers 
stated that they paid attention 
to sponsor messages. 14% said 
they paid attention to 
broadcast sponsor messages, 
and 12% said they paid 
attention to cable messages. 
Thus, Public Television viewers are 3x as likely to pay attention to sponsor 
messages as broadcast users, and 3.5x as likely to pay attention to sponsor 
messages as cable viewers.

When surveyed in the Harris Interactive SGPTV Attitudes and Sponsorship 
Favorability Study, which surveyed 5,306 adults 18 years or older from 
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Source: Harris Interactive SGPTV Attitudes and Sponsorship Favorable Study

Source: Harris Interactive SGPTV Attitudes and Sponsorship Favorable Study
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2/11/13-2/28/13, 47% of Public 
Television viewers stated that they 
would purchase a product advertised 
on Public Television. By way of 
contrast, 16% of cable viewers said 
that they would buy a product on cable 
television, and 12% on broadcast 
television.

In conclusion, viewers are far more 
likely to A. Trust Public Television, B. 
Believe Public Television’s Sponsors Are Committed To Quality and Excellence, 
C. Pay Attention To Sponsor’s Messages On Public Television, and D. Purchase A 
Product Advertised On Public Television.

Audience Target Profile

Primary Demographic: Women 55+ and Women 35+, college educated, affluent, 
higher than average income and own their home.
Majority prepares over 15 meals per week with at least 5 being dinner.
Most entertain at home and many who entertain often.
Majority whose focal point of the home is the kitchen.
Majority are the primary decision-makers in the purchase of household products, 
goods and services.
Most would regularly pay more for products of higher quality.
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Average Audience
Households: 514,000
Viewers: 614,000
AA Rating: 0.4

Audience composition based on similar genre PBS programming including Simply Ming, Americas Test Kitchen, Cooks 
Country from ATK, Lidia's Italy. Coverage % estimate provided by PBS Programming. Prepared by Alexandria Latimer/PBS 

Research with custom NTI NPower data. Figures are estimates. August 2013

Cume Audience
Households: 800,000
Views: 1,000,000
Household Rating: 0.7

Average Audience Cume Audience

Audience Projections


